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ST I PR R TR 2 F Y S R

43l ) (World Design) 30000 | 35000 (&% #=(PC home) 120,000 12,000

% [ % #=(Sweet Home) 50,000 | 100,000 |48 FE5E(PC OFFICE) (4| 95,000 | 150,000

ENul 35000 | 30,000 %ﬁﬁ FEPE o E 6125 s0000| 70000

i fegeat 60000 | 100,000 [EEEShoppeD) I

(Contemporary Design) ?7‘?“2”%—“?% 26000 60.000
755 (Arch) 40,000 120,000 [(Information & Computer)

SRR 36,000 70,000 [ ECECEE] A I'L“?é‘: 40,000 | 100,000

egg [ 35,000 | 100,000 | 12 Er;l: 35000 | 74536

] 055 (befor&after) 50,000 | 100,000 | 66,000 | 125,000

7%/ (My home) 60.000 | 100,000[RUN/ PC 35,000 | 100,000

‘ 23,000 | 42,000

I?ﬁ% hinrg 25000 | 35000

= |5F*[?§Compo Tech 3‘ ,.“IPAI'%, 20000 30000

Download -] 80,000 | 100,000

iT home Ffi#f #0457 4 39,000 | 120,000

@Live Bt E# i 100,000 | 100,000

PC DIY 50,000 | 120,000

KFEFEC Z IRl E

IDN B[RRS54 35,000 56,000 |CALL 3 i 5554 75,000 | 100,000
I gaf“‘f‘iﬁ 20,000 60,000 |iEfEF GEGE 41 2. n&cfl' 21000/ 108000
_ﬂ]i‘tﬁ(—i g H 50,000 30,000 | ¥ 3&\ LP*%: 18000 57000
EL T I'-"c:" 5,000 23,000 ?#l’aﬂ?%“% ?irwﬁ n%—v 6,000 60,000
MAMAmw@;&;@ja L'*?} 100000 100000 f‘:f?q‘ﬁa@ Sl 42000 63500
IR 095 07" 6 i i 50,000 | 130,000 {ﬁi@@ﬁ%ﬁ =l 90,000 | 130,000
HEENEICD ] 90,000 | 130,000

= ""00(2/4/6/8/10/12FJ 155k 60,000 100,000

BB LU R | 2 [ 3L - B

gl @Iu 60000 120000|HOOP ! 5k 55,000 | 100,000
SAE 48,000 90.000 [ ERGRT] 4 IF“{:" 68000 100000
FIHY ]T%(Readers Degest) 140,000 215,000 [(XXL Bastetball Maggzme)
=25 (Better Life) 50,000 | 150,000 |# ﬁ§ 55.000 | 100,000
i ¥ F(UNITAS Aliterary monthly) | 30,000 | 80,000 CrmSsont Basebl) ___
PO LS EIED(EMO) ] 15,000 85,000
540 (Rhythms Monthly) 26,000 | 150,000 |G gl S FIETE] ) 15000 { 20,000
i % (Bvergreen) 85,000 [ 120,000 [EUE & 1SFIETEEMO) 5] 15,000 15,000
2 {#(Common Health) 65.000 | 140,000 |#h B4 ¥ ff(Golf Degest 48,000 | 150,000
T EE(Vita) 60,000 45,000 |GOLE TRY 1= 150,000
T oker) 1% 30000 [ 80,000 _
R G 50.000 | 150.000 | gy e o (M -Fi & HEi-Vi) 35,000 40,000
Fi# i (Audo Ary 10,000 | 40,000
757513 (Prime AV) 25,000 40,000
HI VI/Stereo Sound(Z ) 23,000 52,000
DVD Info § ;aﬂz% 50000 80000

RERCEC I =S L N e =N ERT

-ﬁ&{’ﬁﬁuﬁ e II-"‘{:" 60000 60000 | fp!idi i 4i(Insurance Marketing) g £ [F==+ 45000 100000
Brf ST A 100,000 g1 % 35 20,000 35,000
SUPER GAMER ;%] fifi-]| 25,000 60.000 [ 15 (Carcer) 65,000 | 100,000
T-AX (47 ' 80,000 | ] 1B Retailing Mart) =1 25000 70000
_ﬁuiﬁ[ 54 (Distribution News) l 35,000 60,000
Fp I P G- L) 150,000 | 200,000 % ¢ (Adm) 6,000 88,000
i R T ) 60,000 80,000 |¢F(Brain) 5,500 55,000
7-WATCH {5/t 150,000 | 130,000
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RE A

SEE(SKYLINE) & £ [ [ 60,000 | 95,000
(% % (RENASSANCE) 45000 | 88,000
8 (R S ] 40000 | 90,000
SR 80,000 | US$7.200
EL o 50.000 | 350,000
US$8,500

b ISR

60,000

120,000

SERE A

BRI (bR )

popteen

AL

80,000

~ DR b S

100,000

s R T

£I

=i

# 3 FI(ROSE) 50,000 | 108,000 | # (Sugar) i) 160.000 | {j:120,000
a%uaasmme) 80,000 | 120,000 |EEF1(Body) 85,000 | 120,000
HA(ViVi) 80.000 | 120,000 |J##(CO CO.DARB)PS 160,000 | 110,000
B fEi(Bella) 60,000 | 130,000 | %K (My Birthday) 80,000 | 100,000
VOGUE 65000 77500| (IR ) 4 = 5 EE N 60000 90000
[ | (BAZZAR) 60,000 16,000 |##H#{4(ViVi Brid's) 80,000 | 110,000
)h?‘ U5 | (Cosmepolitan) 60,000 130,000
#$(ELLE) 60,000 | 128,000
3 FIfE * (Marie Claire) 60,000 | 120,000
I G (Mom Baby) 60,000 65,000
2 ji=e 2 H1(Baby & Monther) 58,000 150,000
107 4 iFi(Baby Life) 48,000 | 120,000
111 FIGARO (4] 55,000 | 110,000
At 83,000 79,200
R ef 85,000 | 130,000
3 BT 150,000 | 140,000
ELE E I (More Beautiful) 28| =] {7 | 120,000 [ 120,000
Minigirl 2k gk ] 60,000 100,000
Girl ¢ % 100,000 50,000
Ray 130,000 | 120,000
Cest Moi [+ 60,000 | 140,000

120,000 | 130,000

HIE(GQ) 55,000 75,100 || Y (Look) (5] 55,000 | 100,000
Men's Uno* | ]| 65,000 | 110,000 [{] E#FqﬁJ(World Screen) 50,000 90,000
i 7 [ COOL 50,000 | 100,000 [E&fi(Cash Box) ] 100,000 { 120,000
SRR i RS BANG 80.000 | 110,000 |/ IBFECHERE) )] 100,000 | 130,000
FHME * £] 60,000 | 140,000 |TAIPEI WALKER 150,000 | 150,000
SMARTMAX 3# * g5k 60000 100000|PLAY 50,000 | 100,000
ikl 150,000 | 230.000
TR 100,000 | 120,000
‘5{[1‘?‘1‘% 65,000 | 125,000
By gt ] 70,000 | 120,000
MOOK [ I{F 17 5] 60,000 | 110,000
FE#(Travel Trend) 35,000 116,000
FESERY (World Travel News) 80,000 110,000
EESREILES 120 ooo 180,000

= Eﬁf&'ﬁ{i%{@ar Magazine) 60,000 150,000 | F5F ?ﬁE IEEIIET{ & I[Jﬁ j 4‘? ! 130,000 120,000
— = Hi17Y(Car News) 60,000 130,000 | F5F iﬁi?ﬁ :"T\I[Jj_lﬁ' . 4‘? | 110,000 100.000
%ﬁ‘?ﬁ 174 (Taiwan Motor) 55,000 120,000 | #950F }13? i 1554;7 i ?\ﬂ“‘?} 100,000 80,000
Smart Car &1 FE(S54) -7 50,000 80.000 | 2 ls\aﬁd’ Fﬁi ﬁ Bu L'*T;‘I 210,000 120,000
RHEIE] 40,000 110,000 "’L}E’# R B HIES E‘ #TJ"‘??} 80,000 86.000

* HiFE(Car & Driver) [T 48,000 120.000 | 5= |4 [:ku‘;l 120,000 120,000
il ﬁ‘,é‘ If] “1( Car & Life) 35,000 100,000 ,Jl’ﬁr P 40,000 63,000
Hi= (Auto Driver) 60,000 120,000 | AP 2 25,000 63,000
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A (3,69,125]5F 1LY : I?\L”‘J‘?} 78,000 128,000 | 7| AERErJFEEE [ 50,000 12,000
LEXUS 55,000 | 180,000 |  fi(Newton) |l 45,000 80.000
BMW(®4,7,10,1*]) 75,000 200,000 | o o G378 (] 45,000 60,000
VOLVO(1,4,7,105]5F 1) -] 55,000 150,000 | I “fidittle Newton) 60,000 90,000
51 (Motor World) 50,000 88,000 | - “i(Newton) 60,000 80,000
i B A (Toprider) 45,000 88,000 | I (=% 50,000 100,000
Bk ﬂlﬁ(AutObike) il 26,000 60,000 | 7JUHRT 42,000 80,000
B H IEETE'J‘T‘E@{ [l 26,000 60,000 [ B F1"<(Copel 21 century) f#-¥[l 30,000 80,000
R 48,000 100,000 | A b ] 60,000
3 s L e | 12,000 | ¥ 2= ) 60.000
OPTION 60,000 120,000 ﬁ"}[@l%?’?’ = 160000
COOL BICKERSESHI ~ ]| 40,000 120,000 |(Studio Classroom) #Py 210,000 | $1120000
GTeE [ 50,000 100,000 **’ﬁﬁ#’i?ﬁ(letk talk in English) MY 290,000 160,000
EUROPEAN CARE( PV Hi 60,000 120,000 ﬁﬁ? iﬁx‘éﬂf}i%@vy League Analyical) 150,000 60,000
Pro {3+l 25,000 100,000 Al?’i Lg}i%?ﬁ% il 80,000 120,000
BSHIEES fET] 40,000 [ 100,000 | Everyone's American English {4+-%[|

Auto Online} TH178L -

35,000

100,000

M (Commonwealth) - *] /<5 120,000 230,000 Eﬁﬁé{_ﬁiIH(China Times Weekly) 160,000 150,000
< Cheers 60,000 120,000 | TVBSYi™]| 100,000 150,000
e~ [T 60,000 120.000 [ *B5< a8 (Scoop) (-] 136,000 150,000
sit JL(Global Views) 92,000 180,000 | %524 (Jade Weekly) 80,000 100,000
2% Breakthrough) 95| 60,000 | 119.790 — 30,000 | 130,000
'IEFEEJ(Management) 120,000 151,000 | Y "ﬁJ (Business Weekly) 160,000 265,000
£ (Money) 70,000 150,000 | #r#r4](The Journalist) 65,000 120,000
fp 100,000 160,000 ?ﬁ}ﬁ(l\f@w Taiwan Weekly) 85,000 100,000
Smar‘rﬁ'ﬁ"[ ElE 95,000 150,000 | 4 Y&l 85,000 120,000
HrE¥ (Excellence) 65,000 130,000 [ Fa™a*]I(Yazhou Zhoukan) 40,000 115,000
Leader® *F& [ 100,000 | 100,000 80,000 | 120,000
] P AZZE FHEMBA) 25,000 70,000 40,000 80,000
Fl 1B53](China Market Abusiness Jounal) 12,000 120,000 | ZEM-FrilE ] 35,000 120,000
MOOKH [FilHL & = =] [#F]| 60,000 100,000 | 8P Eﬁ = 80,000 130,000
iR 65,000 120,000 | L fi i@ (Risk Managemwnt, Insurance 83,000 110,000

@ ] {5 4ETIE L or 12 ey E
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