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7R A=A PERaTOP20

65 L (Z88)
7H 64 . ‘ » RABREE
A1 R AEEFERHAZ(000) % Reach 15 B AR IREELL A (MM)
1 1 (u) Verizon Media 11,031 98.5 100.0 2,399
2 2 Google Sites 10,190 91.0 100.0 3,874
3 5 Facebook 7,286 65.1 100.0 2,253
4 4  (u) Microsoft Sites 7,160 64.0 100.0 271
5 3 (u) PIXNET Digital Media Corporation 6,880 61.5 100.0 71
6 6 LINE Corporation 6,120 54.7 100.0 42
7 7  (u) UDN Group 4,970 44.4 100.0 118
8 8 (u) ETtoday & EMI Group 4,142 37.0 100.0 60
9 9 (u) Liberty Times Group 3,734 33.4 100.0 56
10 13  (u) Want Media Group 3,335 29.8 100.0 52
11 12 Chunghwa Telecom 3,282 29.3 100.0 59
12 10 Wikimedia Foundation Sites 3,183 28.4 100.0 51
13 11 KKNEWS.CC 3,111 27.8 100.0 14
14 14 (u) Sanlih Media Group 3,102 27.7 100.0 49
15 17 (u) TVBS.COM.TW 2,855 25.5 100.0 22
16 15 (u) Fubon Multimedia Technology 2,634 23.5 100.0 83
17 19 SHOPEE.TW 2,502 22.3 100.0 59
18 - (u) Cite Media Holding Group 2,359 21.1 100.0 20
19 18 PChome Online 2,346 21.0 100.0 67
20 - Oneup Network Corporation 2,243 20.0 100.0 88

W ERIGE ; A/ comScore Media Metrix B 431535  ME—EREE M RENZS BRI MAEE  MAEREEEFBALNTRE - B AREHMPCEBES -
M Reach% : BEHBAZ VI BHEBE—ROEBEBAMS B EHEENE DL -

B % Composition Unique Visitors( 1 B {2 AL AY) KEE@%AD( BiEGE, R EERN) /AEEERALD(ZEBAR, FRBEZEHNL) X100% ° @'
l RBURNRSIHEIE E&HcomScoref&tZ - /NBuRR~E M ARELHCcomScoreféz » HEDVE—EFEBATERFcomScoreETEHIEREZ -
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(u)

(u)

A HERTOP20

B4 (6+)
- X . REBHEE
FAEhrgE AEEFAAZ(000) % Reach 15 BEREELL A (MM)
Verizon Media 5,802 99.0 52.6 1,283
Google Sites 5,358 91.4 52.6 2,296
Facebook 3,899 66.5 53.5 1,378
Microsoft Sites 3,841 65.5 53.6 156
PIXNET Digital Media Corporation 3,601 61.4 52.3 34
LINE Corporation 3,085 52.6 50.4 17
UDN Group 2,776 47.4 55.9 76
ETtoday & EMI Group 2,308 39.4 55.7 37
Liberty Times Group 2,138 36.5 57.3 41
Want Media Group 1,881 32.1 56.4 37
Chunghwa Telecom 1,779 30.3 54.2 29
Wikimedia Foundation Sites 1,752 29.9 55.1 34
Sanlih Media Group 1,727 29.5 55.7 27
KKNEWS.CC 1,714 29.3 55.1 7
Oneup Network Corporation 1,567 26.7 69.9 72
TVBS.COM.TW 1,508 25.7 52.8 10
Yong Sheng Technology 1,332 22.7 62.8 a4
SHOPEE.TW 1,297 22.1 51.8 27
PChome Online 1,290 22.0 55.0 40
Cite Media Holding Group 1,282 21.9 54.4 11
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(u)
(u)
(u)
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(u)

A HERTOP20

RN

Verizon Media

Google Sites

Facebook

Microsoft Sites

PIXNET Digital Media Corporation
LINE Corporation

UDN Group

ETtoday & EMI Group

Liberty Times Group
Chunghwa Telecom

Want Media Group

Wikimedia Foundation Sites
KKNEWS.CC

Sanlih Media Group

Fubon Multimedia Technology
TVBS.COM.TW

SHOPEE.TW

CW Group

Cite Media Holding Group

PChome Online

W ERIE ;- BT/ comScore Media Metrix M #3352 -
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AEHEANZEDRBMFEE SR —

INBURIRE D

ZH(6+)

REEFERAZ000) % Reach 1l B R EFEL A
5,230 98.1 47.4
4,832 90.6 47.4
3,387 63.5 46.5
3,319 62.2 46.4
3,278 61.5 47.7
3,034 56.9 49.6
2,194 41.1 44.1
1,834 34.4 443
1,596 29.9 42.7
1,503 28.2 45.8
1,454 27.3 43.6
1,431 26.8 44.9
1,396 26.2 44.9
1,374 25.8 443
1,374 25.8 52.2
1,347 25.3 47.2
1,205 22.6 48.2
1,119 21.0 54.1
1,076 20.2 45.6
1,056 19.8 45.0
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ETEUETREX -

BHEEEY
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15-345%
s REEEAAB(000) % Reach G I v
(u) Verizon Media 4,657 99.1 42.2 501
Google Sites 4,337 92.3 42.6 1,896
Facebook 3,077 65.5 42.2 993
(u) PIXNET Digital Media Corporation 2,904 61.8 42.2 31
(u) Microsoft Sites 2,888 61.5 40.3 87
LINE Corporation 2,637 56.1 43.1 17
(u) UDN Group 1,828 38.9 36.8 27
(u) ETtoday & EMI Group 1,732 36.9 41.8 18
Wikimedia Foundation Sites 1,457 31.0 45.8 32
(u) Liberty Times Group 1,435 30.5 38.4 16
KKNEWS.CC 1,421 30.2 45.7 6
Oneup Network Corporation 1,300 27.7 58.0 55
(u) Want Media Group 1,275 27.1 38.2 11
Chunghwa Telecom 1,225 26.1 37.3 14
Valve Corporation 1,103 23.5 64.0 2
PTT.CC 1,081 23.0 50.8 23
(u) Cite Media Holding Group 1,061 22.6 45.0 10
SHOPEE.TW 1,040 221 41.6 22
(u) Sanlih Media Group 975 20.7 314 12
Baidu.com Inc. 926 19.7 45.0 14

W ERIGE ; A/ comScore Media Metrix B 431535  ME—EREE M RENZS BRI MAEE  MAEREEEFBALNTRE - B AREHMPCEBES -
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B % Composition Unique Visitors( 1 B {2 AL AY) K%E@ﬁﬁ)\ﬂ( BiRGR, R BERAN) /AEEERAL(ZREREK, R BE4H15) X100% - "
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(u) Verizon Media
Google Sites

(u) PIXNET Digital Media
Facebook

(u) Microsoft Sites
LINE Corporation

(u) UDN Group

(u) ETtoday & EMI Group

(u) Liberty Times Group

(u) Sanlih Media Group
Chunghwa Telecom

(u) TVBS.COM.TW

(u) Want Media Group

Corporation

Wikimedia Foundation Sites

(u) Fubon Multimedia Technology

KKNEWS.CC
SHOPEE.TW

PChome Online

(u) Cite Media Holding Group

Yong Sheng Technology

W ERIE ;- BT/ comScore Media Metrix M #3352 -

W Reach% :

B % Composition Unique Visitors( 1 B {2 AL AY) K%E@ﬁﬁ)\ﬂ( BiRGR, R BERAN) /AEEERAL(ZREREK, R BE4H15) X100% -
l RBURREZILEIEE &R comScoret&i -

AEHEANZEDRBMFEE SR —

INBURIRE D

A HERTOP20

35-4475%

AEEEMAZ000) % Reach 1 B 1R IREFEE A
2,543 100.0 23.1
2,323 91.3 22.8
1,730 68.1 25.2
1,714 67.4 23.5
1,708 67.2 23.9
1,425 56.0 23.3
1,283 50.5 25.8
1,064 41.9 25.7

988 38.8 26.5
881 34.7 28.4
880 34.6 26.8
859 33.8 30.1
830 32.6 24.9
758 29.8 23.8
758 29.8 28.8
731 28.7 23.5
682 26.8 27.3
648 25.5 27.6
624 24.5 26.4
616 24.2 29.0
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7310 #815EFEEFB KOLPER2

7H #B1L$ER-Business/Finance % Reach 7H 48 31k #5 1] -Retail % Reach 7H #8115 48 5l-Beauty/Fashion/Style % Reach
Total  Business/Finance News 40.3 Total | Retail 724 Total  Beauty/Fashion 35.8
1 Yahoo Taiwan Finance 14.4 1 MOMOSHOP.COM.TW 22.9 1  PIXNET StyleMe 10.6
2 Yahoo Taiwan Stock 12.1 2 | SHOPEE.TW 223 2 Yahoo Taiwan Fashion 9.0
3 CW.COM.TW 8.6 3 PCHOME.COM.TW 21.0 3 Elle.com Taiwan 5.6
4  BUSINESSTODAY.COM.TW 8.1 4  Yahoo Taiwan Shopping 18.8 4 BEAUTY321.COM 4.7
5 CNYES.COM 6.7 5 RUTEN.COM.TW 17.5 5 MARIECLAIRE.COM.TW 4.2
6 BUSINESSWEEKLY.COM.TW 6.3 6 Yahoo Taiwan Auctions 16.1 6 GQ.COM.TW 3.9
7 MSN Money - Taiwan 4.2 7  Pchome Shopping 24H 15.2 7 COSMOPOLITAN.COM 3.2
8 MONEYDJ.COM 4.0 8 Yahoo Taiwan Buy 14.3 8 WOMANY.NET 2.4
9 GVM.COM.TW 3.7 9 TAOBAO.COM 11.5 9 TVBS Woman 2.3
10 ETTODAY Finance 2.5 10 |BOOKS.COM.TW 10.4 10 |ETTODAY Fashion 2.1
78 #A0L%EBl-News/Information % Reach 78 #A0L $E R-Automotive % Reach 78 Facebook KOL(4F4TL) HENSE
Total News/Information 98.2 Total Automotive 22.7
1  Yahoo Taiwan News 56.8 1  Yahoo Taiwan Autos 6.7
2 UDN.COM 42.3 2 MobileO1 Automobile 4.4
3 ETTODAY.NET 34.6 3 Mobile01 Motorcycle P 3 [=fE | 168,859.2
4 LTN.COM.TW 324 4 U-CAR.COM.TW 2.2
5  KKNEWS.CC 27.8 5  MSN Autos - Taiwan Ol 5 [SFEMNEESE | 1044970
6 SETN.COM 27.2 6 8891.COM.TW 1.9
7 TVBS.COM.TW 255 7  ETTODAY Auto 1.4
8  CHINATIMES.COM 24.0 8 JORSINDO.COM 1.3
9  EBC.NET.TW 17.9 9  CARNEWS.COM 13 IEEENE 2
10 NOWNEWS.COM 159 10 Proto-G Taiwan 1.3

W ERHCR - Qsearch

W ZRIE - BlmFE/ comScore Media Metrix B #8358f - HMZE—ERILE N RENZERBAAE  MAREEERAILAUORE - B ARERPCEIEHS -

B Reach% : AEHBARZVDEBAREE—RWPARERAE S BERBENE DL -

B % Composition Unique Visitors( 16 B R EELLA) =AEEERALD( BEREE, R BEREL) /AEEFERALD(ZEBALK, HREZEHLL) X100% - c
B ABURREILEIEE & RcomScorefétZ - NEBUuRRED RELBEcomScorefé® » EVBE—REFEAETE R FTcomScorelEfTEIE X -
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